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Our aim at Canon is simple: to inspire our  
customers by providing them with technologies,  
services and knowledge that enable them to  
do amazing things. 

We plan to deliver a new omnichannel experience,  
where Partners are at the heart of our goal to  
become truly ‘channel-first’. The Partner Programme  
will become a key communication tool for our  
Partners, with a distinctive and consistent look and feel 
which works within the wider Canon Brand Guidelines.

The following guidelines explain a few simple rules  
for using the Partner Programme identity.
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THE PARTNER PROGRAMME IDENTIFIERS

There are two main versions of the Canon 
Partner Programme identifier, a Primary 
version and a Secondary version. 

The different usages of both are defined  
in these guidelines.
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THE PRIMARY IDENTIFIER

The Primary identifier is composed of  
the Canon logo locked-up with the new  
Partner Programme type and panel device. 
The relationship between the two should 
always remain as shown, with no variation.

This is the Primary identifier for the Partner 
Programme and should be used on all  
partner communications when talking  
about the Partner Programme as a whole.

To avoid repetition the Primary identifier 
should not be employed on Canon 
communications, where the main Canon 
logo appears.
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THE PRIMARY TIERING IDENTIFIERS

Sitting beneath the main Primary identifier  
sits a suite of four tiering identifiers: 

– Partner
– Silver Partner
– Gold Partner
– Platinum Partner 
 
These are used to denote a Partner’s 
Certification level based on achievement as 
per the programme qualification thresholds.

These identifiers are to be used by  
Partners as proof of Canon Partnership  
and Certification level for use on their
own communication materials.
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EXTENDED VERSIONS

The Tier identifiers have a flexible design 
that enables the lock-up to extend to 
contain different Competencies achieved.

Live Adobe Illustrator templates have  
been provided to create Partner specific 
versions and are available from the  
Partner Programme Sharepoint.

The templates allow for the insertion of  
Competencies achieved. These are set in 
Gotham Book – the style, position and size 
of these are set within the template and 
should never be altered in any way.

No other aspect of the lock-up should be 
altered in any way.

Competency level
Set in Gotham Book
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USING THE PRIMARY IDENTIFIERS – EXCLUSION ZONE / MINIMUM SIZE

The minimum exclusion zone is equal 
to 20% of the width and height of the 
Partner Programme identifier.  
 
Where possible leave more than the 
minimum space permitted.

2. Minimum size1. Minimum exclusion zone

(30mm)

(X)

(X/20%)

(X/20%)

(X/20%)

(X/20%)
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USING THE PRIMARY IDENTIFIERS – BACKGROUNDS

The preferred background for the  
identifiers is white but if placing on a 
background colour or image it should  
be ensured that there is a good level  
of contrast between the two. 

EMEA PARTNER PROGRAMME BRAND GUIDELINES 10



Where possible the Primary identifiers 
should not directly neighbour  
a partner’s logo.*

The examples shown illustrate how the 
identifier should be placed either left  
or right, in top or bottom corners of a 
format. The identifier can either be 
positioned in alignment with a Partner’s  
logo or in a corner that is sympathetic  
to the design.

USING THE PRIMARY IDENTIFIERS – POSITIONING
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* On certain digital formats, email footers, partner’s   
 websites etc. there may be a neccesity for the  
 identifier to sit next to a partner’s logo and in these   
 instances the minimum clear space rule should apply.

Partner logo

Sitatem ium quat omni

Laborer 
Utusam

Partner logo

Sitatem ium quat omni

Laborer 
Utusam

Partner logo

Sitatem ium quat omni

Laborer 
Utusam



USING THE PRIMARY IDENTIFIERS – DON’TS

Here are a few things not to do when using 
the Primary identifiers.

The lock-up, type, colour and proportion 
should not be altered in any way.

Don’t rotate the identifier

Don’t stack the identifiers Don’t use them on clashing backgrounds

Don’t stretch the identifier Don’t alter the typefaces Don’t alter the colour

Don’t alter the size of elements

EMEA PARTNER PROGRAMME BRAND GUIDELINES  12

2018

2018

PARTNER
PROGRAMME
2018



EMEA PARTNER PROGRAMME BRAND GUIDELINES   13

SECONDARY 
IDENTIFIER 
USAGE 
GUIDELINES
Internal usage only



THE SECONDARY IDENTIFIER

The Secondary identifier is composed of  
the new Partner Programme type and panel 
device. The relationship between the  
two should always remain as shown, with  
no variation.

This is the Secondary identifier for the 
Partner Programme and should be used on 
all Canon communications where the main 
Canon logo also appears. This version of  
the identifier is for internal use only.

This version should be used when talking 
about the Partner Programme as a whole.
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THE SECONDARY TIERING IDENTIFIERS

Sitting beneath the main Secondary identifier 
sits a suite of four tiering identifiers: 

– Partner
– Silver Partner
– Gold Partner
– Platinum Partner 
 
These are used to denote a Partner’s 
Certification level based on achievement as  
per the programme qualification thresholds.

These identifiers are to be used on all Canon 
communications where the main Canon  
logo also appears. They should be used when 
talking directly to, or about, a partner within  
a specific tier. 
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USING THE SECONDARY IDENTIFIERS – EXCLUSION ZONE / MINIMUM SIZE

The minimum exclusion zone is equal 
to 20% of the width and height of the 
Partner Programme identifier.  
 
Where possible leave more than the 
minimum space permitted.

2. Minimum size1. Minimum exclusion zone

(30mm)

(X)

(X/20%)

(X/20%)

(X/20%)

(X/20%)
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USING THE SECONDARY IDENTIFIERS – SIZE AND POSITION

The secondary identifier is positioned  
at the top left or right of the page for  
all print formats.

The Secondary identifier is sized at 
30mm for all printed formats up to A4. 
For A3 and over, and extreme formats, 
the identifier is 70% of the Canon logo 
size. The identifier should have an 
exclusion zone of a margin width to the 
nearest page or image edge.

On extreme formats where the Canon 
logo should be positioned in the top left 
or right, the Partner Programme identifier 
can be aligned with the top of the  
Canon logo in the opposite corner (see 
page 23). In instances where the Canon 
logo sits within its own white panel, the 
bottom edge of the panel can be treated 
as the top of the format and the identifier 
positioned below (see opposite).  
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A5 A4 A3 and over

GOING  
PLATINUM

Extreme formats

(margin)



USING THE SECONDARY IDENTIFIERS – BACKGROUNDS

The preferred background for the  
identifiers is white but if placing on a 
background colour* or image it should  
be ensured that there is a good level  
of contrast between the two. 
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* All flat colours should come from the brand  
 approved Canon Colour Palettes. 



USING THE SECONDARY IDENTIFIERS – DON’TS

In addition to the rules set down in the main 
Canon Brand Guidelines for using the Canon 
logo here are a few things not to do when 
using the Partner Programme identifiers.

Suffice to say that the lock-up, type, colour 
and proportion should not be altered  
in any way.

Don’t rotate the identifier Don’t stretch the identifier Don’t alter the typefaces Don’t alter the colour
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Don’t stack the identifiers Don’t use them on clashing backgroundsDon’t alter the size of elements



COLOUR

Apart from the Platinum Partner version  
the main backgrounds for the identifiers 
feature Canon Red and Black 100 from  
the Primary Palette.

These are for use on both coated and 
uncoated papers.

The gradient colours are set within the 
identifier lock-ups and as a rule should not 
be used in any other aspects of a design.

Primary colour palette

Gradients 

White
C:0 M:0 Y:0 K:0
R:255 G:255 B:255
HTML: FFFFFF
L:100 A:0 B:0

Canon Red
Pantone® 186 C
C:0 M:100 Y:100 K:5
R:204 G:0 B:0
HTML: CC0000
L:45 A:51 B:28

Black 100
C:0 M:0 Y:0 K:100
R:0 G:0 B:0

Black gradient Silver gradient Gold gradient Platinum gradient
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EXAMPLE APPLICATIONS – PRINT ASSETS

EMEA PARTNER PROGRAMME BRAND GUIDELINES 22

GOING
PLATINUM
Taking teamwork to the next level

TAKE IT TO THE   
  NEXT LEVEL

Secondary use: A4 brochure example Secondary use: A5 brochurePrimary use: A4 brochure example

Partner logo

Sitatem ium quat omni

Laborer 
Utusam



EXAMPLE APPLICATIONS – FREE STANDING BANNER
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Laborer 
Utusam
Sitatem ium quat omni

Partner logo

Primary use: banner

TAKE IT TO THE   
NEXT LEVEL

GOING  
PLATINUM

EUROPEAN PARTNER CONFERENCE

SEE THE 
BIGGER
PICTURE

EUROPEAN PARTNER CONFERENCE

SEE THE 
BIGGER
PICTURE

EUROPEAN PARTNER CONFERENCE

SEE THE 
BIGGER
PICTURE

Secondary use: banner

Note: Use of the ‘See the Bigger 
Picture’ brand needs to align to 
the corporate brand guidelines



Secondary use: leaderboard

Secondary use: square

EXAMPLE APPLICATIONS – DIGITAL BANNERS

Secondary use: skyscraper
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TAKE IT TO THE 
NEXT LEVEL

LOREPELE
RATESSI IPSAPIC See the bigger picture

TAILORED
FOR SUCCESS See the bigger picture

LOREPELE RATESSI
IPSAPIC

See the bigger picture

TAILORED FOR
SUCCESS

See the bigger picture

Cerovita ectoria pratus 
nis acculparci asped 
mo ium rumet.

LOREPELE RATESSI

IPSAPIC

See the bigger picture

Marketing solutions 
that enhance customer 
communication

TAILORED FOR

SUCCESS

See the bigger picture

Leaderboard

Square Skyscraper

Headline 
Tungsten
Semibold/Bold

Headline 
Tungsten
Semibold/Bold

Headline 
Tungsten
Semibold/Bold

Benefit 
Gotham Book

Hero image 
Bleeds off two 
sides only

Hero image 
Bleeds off two 
sides only

Hero image 
Bleeds off two 
sides only

This page shows all the brand assets 
coming together on a digital banner.

The logo lock-up can either appear  
as a sign-off, after all other elements  
have appeared or can be present 
throughout.

2.10 PRINCIPLES IN APPLICATION
DIGITAL BANNERS

VISUAL IDENTITY
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2.10 PRINCIPLES IN APPLICATION
DIGITAL BANNERS

VISUAL IDENTITY
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TAKE IT TO THE

NEXT
LEVEL

LOREPELE
RATESSI IPSAPIC See the bigger picture

TAILORED
FOR SUCCESS See the bigger picture

LOREPELE RATESSI
IPSAPIC

See the bigger picture

TAILORED FOR
SUCCESS

See the bigger picture

Cerovita ectoria pratus 
nis acculparci asped 
mo ium rumet.
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VISUAL IDENTITY
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Partner logo

Laborer 
Utusam
Sitatem ium 
quat omni

Primary use: skyscraper

Note: Use of the ‘See the Bigger 
Picture’ brand needs to align to 
the corporate brand guidelines



EXAMPLE APPLICATIONS – POWERPOINT TEMPLATE
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LOREM 
IPSUM 
DOLOR
Nunc consequat in sapien sit 
amet ornare

4Canon Partner Programme

10

"NEQUE PORRO QUISQUAM EST QUI 
DOLOREM IPSUM QUIA DOLOR SIT AMET, 
CONSECTETUR, ADIPISCI VELIT..."

10Canon Partner Programme

1Canon Partner Programme

LOREM IPSUM DOLOR SIT 
AMET, CONSECTETUR 
ADIPISCING ELIT

21Canon Partner Programme

LOREM IPSUM

Nunc consequat in sapien sit amet ornare. Mauris at ullamcorper arcu. 
Quisque auctor placerat elit, gravida vulputate sem rutrum sed. Quisque 
id varius leo, condimentum auctor sapien. Praesent vel ultrices eros, quis 
posuere nisl. 

Nunc condimentum mauris vitae hendrerit hendrerit. Aliquam erat 
volutpat. Donec porta blandit pretium. Aenean libero ipsum, luctus 
condimentum elit quis, euismod rutrum velit. Class aptent taciti sociosqu 
ad litora torquent per conubia nostra, per inceptos himenaeos. Aenean 
volutpat dictum ex, ut aliquam nisl ultricies ut. 

Duis vestibulum enim vitae dignissim finibus. Nam nec ex a nisl egestas 
tempor. Donec a velit sit amet ex cursus sagittis. Donec venenatis vel 
ipsum at rutrum.

2Canon Partner Programme

LOREM IPSUM DOLOR SIT 
AMET, CONSECTETUR 
ADIPISCING ELIT

30Canon Partner Programme

TABLES

Aenean volutpat dictum Nunc consequat Nunc consequat Nunc consequat Nunc consequat

Aenean volutpat dictum Nunc consequat Nunc consequat Nunc consequat

Aenean volutpat dictum Nunc consequat Nunc consequat

Aenean volutpat dictum Nunc consequat Nunc consequat Nunc consequat Nunc consequat

Aenean volutpat dictum Nunc consequat Nunc consequat Nunc consequat

Aenean volutpat dictum Nunc consequat Nunc consequat

Secondary use: Powerpoint presentation

1Canon Partner Programme

LOREM IPSUM DOLOR SIT 
AMET, CONSECTETUR 
ADIPISCING ELIT



EXAMPLE APPLICATIONS – CERTIFICATES
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Secondary use: Certificates

Awarded on Name here
Managing Director,
Canon UK & Ireland

Name here
Canon Partner  
Channel Director,
Canon UK & Ireland

Company name to go here

Competency level to go here
Competency level to go here
Competency level to go here

Awarded on Name here
Managing Director,
Canon UK & Ireland

Name here
Canon Partner  
Channel Director,
Canon UK & Ireland

Company name to go here

Competency level to go here
Competency level to go here
Competency level to go here

Awarded on Name here
Managing Director,
Canon UK & Ireland

Name here
Canon Partner  
Channel Director,
Canon UK & Ireland

Company name to go here

Competency level to go here
Competency level to go here
Competency level to go here



EXAMPLE APPLICATIONS – WINDOW STICKERS

These come in a range of sizes; 5, 10  
and 20cm (along shortest edge).
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Primary use: Window stickers



EXAMPLE APPLICATIONS – PARTNER WEBSITE
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Partner logo

Logo Logo Logo

Sitatem ium quat omni Genimusa piciisim 
id quis ilit, ant imoles maxim fugit, sandia 
quibus, et que et ea pa nonsequ odicipisqui 
ut labor alit ducimus pa sust a dem fugiamus 
audam verum eost, omnihillatem faccum 
fugiata spissequi offici abo. Nost resto  
doluptatiunt desti sandae parumquia ipid  
ea ateniet proriae offictem. 

Nost Ipsum Labor Facere

On certain digital formats, email footers, 
partner’s websites, etc. there may be a 
neccesity for the identifier to sit next to 
other partner logos and in these instances 
the minimum clear space rule should apply.



EXAMPLE APPLICATIONS – PARTNER NEWSLETTER
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Partner logo

Logo Logo

Audere ni fascetum
Sitatem ium quat omni Genimusa 
piciisim id quis ilit, ant imoles maxim 
fugit, sandia quibus, et que et ea 
pa nonsequ odicipisqui ut labor alit 
ducimus pa sust a dem fugiamus 
audam verum eost, omnihillatem 
faccum fugiata spissequi offici abo. 
Nost resto doluptatiunt desti sandae 
parumquia ipid ea ateniet proriae 
offictem Facere. 

Audere ni fascetum
Sitatem ium quat omni Genimusa 
piciisim id quis ilit, ant imoles maxim 
fugit, sandia quibus, et que et ea 
pa nonsequ odicipisqui ut labor alit 
ducimus pa sust a dem fugiamus 
audam verum eost, omnihillatem 
faccum fugiata spissequi offici abo. 
Nost resto doluptatiunt desti sandae 
parumquia ipid ea ateniet proriae 
offictem Facere. 

Nost resto doluptatiunt

Partner logo

Logo Logo

Audere ni fascetum
Sitatem ium quat omni Genimusa 
piciisim id quis ilit, ant imoles maxim 
fugit, sandia quibus, et que et ea 
pa nonsequ odicipisqui ut labor alit 
ducimus pa sust a dem fugiamus 
audam verum eost, omnihillatem 
faccum fugiata spissequi offici abo. 
Nost resto doluptatiunt desti sandae 
parumquia ipid ea ateniet proriae 
offictem Facere. 

Audere ni fascetum
Sitatem ium quat omni Genimusa 
piciisim id quis ilit, ant imoles maxim 
fugit, sandia quibus, et que et ea 
pa nonsequ odicipisqui ut labor alit 
ducimus pa sust a dem fugiamus 
audam verum eost, omnihillatem 
faccum fugiata spissequi offici abo. 
Nost resto doluptatiunt desti sandae 
parumquia ipid ea ateniet proriae 
offictem Facere. 

Nost resto doluptatiunt
Laborer Utusam Laborer Utusam
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Contact:

For any questions or queries please contact:
azeem.rehman@canon-europe.com
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